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Overview
Online video continues to grow in popularity as a method for consuming content. Consumers 
aren't just watching funny videos or last night's missed TV show; they are searching for 
product demonstrations, customer testimonials and how-to explanations. With online videos, 
marketers can deliver content to a captive audience seeking guidance. This digital whitepaper 
outlines the facts around video consumption and provides some tips for getting your video 
content noticed online.

What are some stats about online video consumption?
Even in 2010, video comprised the majority of consumer 
Internet traffic for the first time, making up 53% of all 
uploads and downloads. But this growth is not slowing 
down: It is predicted that by 2015, 90% of all internet 
traffic will be from video consumption. 

The average online video viewer watched nearly 22 hours 
of video in a single month. And it is not just a younger, 
tech-savvy audience that is watching video online: video 
is even becoming a critical information source for senior 
executives with more than 80% said they are watching 
more online video today than they were a year ago.

The bottom line is that consumers want video content. And it benefits marketers to give it to 
them:

• Immediately after viewing a company’s video, buyers are 40% more likely to visit 
a company’s website or contact a company via phone.

• Websites that contain video hold a viewer's attention for more than two minutes 
longer than sites without video content.

• Videos are 50 times more likely to receive an organic first page search ranking 
than traditional text pages.

• Videos in search results have a 41% higher click through rate than plain-text 
results.

Why is online video content important?
Online video is a way to connect with consumers directly, much like television advertising but 
without the expensive media buy. And unlike television ads, online videos are selected by the 
consumer rather than pushed to them from the marketer. They let decision makers research a 
brand on their own time and still get that feeling of a direct communication.  The end result is 
that they can more clearly understand the value proposition of product or service, who you are 
as people and how your product or service will fit their needs.
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Online video is becoming a first stop for many customers: when they search for content, video 
is showing up in their search results. Google, and other search engines, put more search 
engine ranking value on online video.

Online video is perfect for "show, don't tell." Short of getting a customer in the door or sending 
a salesperson on the road, online video may be the best way to demonstrate a product. Many 
businesses have even turned to video for instruction manuals and how-to guides.

Online video can deliver a human touch virtually. Video is perfect for storytelling and people 
generally have interesting stories to tell. Consumers want to hear from people like them and 
video is a great way to deliver that.

Online video has never been easier or less expensive to produce.  While shooting and editing a 
professional-grade video still takes a good amount of skill, experience and investment, it is 
now easier than ever to shoot, edit and post quick videos to share with customers and 
potential customers.

What type of video content should you consider?

Produced
To create truly high-quality content, you must be find a good storyteller who is 
skilled at pulling together a large selection of shots and content and pare it 
down into a 	manageable short-form video that will engage an 
audience. Consider produced content when quality matters.

Amateur
Using an iPhone and iMovie, almost anyone can shoot HD video, edit and get 
it online within mere minutes. Consider amateur video with timeliness 
matters.

Live
Using a service like Google+ Hangouts on Air, you can broadcast to 
an unlimited audience. And once the video is complete, a recording can 
be automatically uploaded to your YouTube account. Consider live video 
for announcements, customer service, product demonstrations and 
connecting with customers in two-way conversations.

What are some tips for leveraging video content online?

• Upload video to YouTube to help search results, then embed the video from YouTube 
into your site.

• Make sure it is easy for people to share the video. This means including the share 
features in the video embed. This is automatic if you use YouTube, or other video sites 
like Vimeo, as your video host.

• Include a call-to-action. Asking users to do something typically results in them actually 
doing it. And knowing what you want the viewers to do can help guide the content for 
the video.

• Unless the content is relevant and engaging, you can expect dwindling uptake and 
poor information retention, whoever the audience. And beware the term "viral": it’s 
something that can happen to your video, not an inherent property of it.
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• Use a keyword-filled title. The video title is the most visible element of your content 
and as such is probably the most important aspect for SEO and attracting views. The 
title should include your main keyword, though its important to keep it under 66 
characters, otherwise Google will truncate it in the search results. If possible, include 
the word "video" in your title as many people searching for a video use the word 
"video" when searching.

• The tags also give you an opportunity to include a broader range of keywords to help 
search engine ranking results. You should try to assign around 10 tags to each video.

• When describing the video content on your own site, make sure you include your 
targeted keywords in the text around the video.

• In order to make sure people watch your video and are willing to share it with friends, 
keep it short.  The Facebook generation's attention span is ever shortening and the 
devices on which video is being watched are getting smaller. Aim for quick videos that 
inspire, provoke, or excite. Under two minutes is an optimal online video length. If your 
content is too long users will abandon it, and bounce rates are an important factor for 
determining video rankings.

How can you measure the success of online video content?

Interested in learning more?
Contact Emily Reeves at ereeves@stoneward.com for help planning your brand’s digital 
engagements.

About Stone Ward
Stone Ward is a full-service ad agency. Established in 1984 by Larry Stone and Millie Ward, 
today the agency employs 49, with capitalized billings exceeding $40 million. The agency’s 
offices are in Chicago and Little Rock.

About Emily Reeves, Director of Digital Strategy & Planning
As the agency’s digital champion, Emily Reeves proves that Stone Ward has the offerings, 
expertise and alliances to bring sound, measurable digital innovation to our clients’ marketing 
efforts.  A seasoned communications strategist with a passion for all things digital, Emily has 
distinguished herself as an avid blogger, social media speaker, industry observer and 
moderator. In her role as digital thought leader for Stone Ward, Emily collaborates with our 
team of agency leaders in creative, brand management, public relations, media, digital 
technology and video production to create relevant ways to tell our clients’ stories in the digital 
space and to provide meaningful measurement and analytics as a tool for calculating our 
efforts. Emily’s focus on measurement extends to her duties as the agency’s research leader, 
where she works with Stone Ward clients to develop and execute research plans that inform 
integrated client marketing efforts.  
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